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WINTER WARMER

Turkey for

Christmas?

Whilst a December chill descends on the UK, the sun is still shining on the
Mediterranean distribution property scene. David Thame explores what's happening

under the warm winter sun.

Murat Ergin is extremely
opfimistic. From his office
in central Istanbul he can
scent big changes in the
Turkish warehouse property world.

"We're going fo grow, despite the European
slow-down,” says Ergin, managing director
of Istanbul and Ankara property consuliancy
Kuzeybati Worldwide Real Estate, part
of the BNP Paribas Real Estate group.

"We will grow because there is local
demand, and because Turkey is the gateway
for Asia from Europe, and for Europe
from Asia. If's jusi a good location.”

Ergin is almost certainly right. The big
names in global property are backing
the claim that Turkey will be the next
distribution property hotspot.

Earlier this autumn Turkey topped the list of
emerging locations identified by a survey
of European supply chain managers. The
survey by Jones lang LaSalle revealed that
more than onequarter of all respondents
ranked the couniry in their topthree
emerging locations across Europe, the
Middle East and Africa. Poland and
Romania were in second and third spots.

Turkey's appeal isn't hord fo explain. It
has a stable political system, an excellent
location, and infrastructure investment is

,500

sgl ft of warehouse. floorspace for each
1,000 inhabitants in Germany.
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making it more appealing every day.

Some large logisticis developments
are already underway. None is larger
than the 1.3m Llogipark af Tuzla-Orhanli,
Islanbul's emerging distribution district. Like
many of the new developments, logipark
is in the east (Asian) side of Istanbul.

Murat Ergin explains: “"About 95% of Turkey
is in Asia, so if you want fo serve most of the
country, it pays to be on the Asian side.”

SCOPE FOR GROWTH

Dafa from Jones Lang LaSalle shows how
much scope there is for growth. Whilst

in mature north European economies like
Germany there is roughly 6,500 sq ft of
warehouse floorspace for each 1,000
inhabitants, in Turkey the figure is very much
smaller. Turkey has around 430 sq f of

warehouse space for each 1,000 inhabitants,

Paul Betts, the firm's head of European
and Middle East logistics, says that so far
infernational growih in the Turkish distribution
market has been led by parcels businesses
and a handul of entrepreneurial refcilers.

“Refailers, parcels operators and third-
party distributors are all taking a great
interest in Turkey and locking for new
modem facilities there. There is very litlle
new stock — what warehouse there is, is

5q ft of warehouse floorspace for each
1,000 inhabitants in Turkey
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often older, smaller, lower height to eaves.
If just isn't fit for modem purposes.”

Savills and CBRE have both predicted
that UK refailers will quickly exploit the
large and youthful market in Turkey.

Marks & Spencer has already expanded
from bases in Ankara, Istanbul and
lzmir and now lists 36 Turkish outlets.

The most aggressive incomers have been the
global parcels businesses. Says Betts: “Parcels
businesses have been and will always be one
of the pioneers info new markets like Turkey.”

Ergin agrees: "Yes, we're seeing the
parcel companies like TNT and DHL
take new space, and the parcel carriers
are important for the value of what they
carry. But the volume of local warehouse

demand is from local operations, whether
retailers or third-party distributors.”
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From these modest beginnings, a mighty
distribution is due to arise, says Befts. "Turkey
will be @ massive market — you only need o
look at the rail links coming through from Asia
to see it is an important corridor, and there
are deepwater poris like lzmia that look very
atfractive to overseas distributors,” he says.

Although Turkey is heavily fipped for
growth, experts say it would be unwise
to expect too much foo soon.

Mainstream central European nations
like Poland have taken 15 years to
become acceplable to investors and
funders. Meanwhile, there are still
locations within the EU which could benefit
from improved logistics floorspace.

Romania, for instance, is only slightly
better provided for than Turkey, with around
750 sqg ft of warehouse floorspace for each
1,000 inhabitants. Total modem warehouse
floorspaice is barely 15m sq fi. Experts
conclude that there is clearly some room for
extra logistics development in the Balkans,
and that may deloy the sprecd of westem
Furopean and North American funds and
interest inic Anatolia and the Turkish mainland,

“There's still some way to go in Turkey,”
says Paul Beffs. But with billions of
Turkish lira being spent on new rocds,
rail, ports and housing, if's an economy
with the energy fo get there fost.

Turkey’s oven-ready
opportunities

Infrastructure investment is giving the
Turkish logistics market a boost. The North
Marmara Motorway project will connect
Adapazari to Tekirdag via [stanbul, also
involving the construction of the third bridge
in Istanbul.
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